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INSTITUTIONAL RECOGNITIONS, AWARDS, AND NOMINATIONS
The compounding impact of OFI and its leadership has been recognized by na�onal and interna�onal 
ins�tu�ons through numerous awards and nomina�ons.
Well over 30 nomina�ons and awards some include:

PICTURES FROM OUR VARIOUS PROJECTS

Orphanage Visit (BHJ) 2025 LOve4JAMB Ibadan 2025 Love4JAMB Abeokuta 2025

Back to School 2024 Finvest 2025Finvest 2025 Business Grant for Single 
Mothers and Training 2026

May 16, 2026 Top 10 Changemakers The Luminary Project 

Pad our Beauties 2023

https://forms.gle/HeYYJmwybd6LE8zSA



Through partnerships, volunteers, 
d o n o r s ,  a n d  c o m m u n i t y 
engagement, OFI con�nues to 
b u i l d  s y s t e m s  t h a t  c r e a t e 
measurable and las�ng social 
impact. OFI bridges structural gaps 
in underserved communi�es by 
pairing immediate humanitarian 
relief with long-term capacity 
building. We do not measure 
success solely by sta�s�cs, but by 
restored confidence, enhanced 
l i v e l i h o o d s ,  a n d  s y s t e m i c 
community advancement.

Our impact is not measured solely 
by numbers, but by transformed 
l i ve s ,  re s to re d  c o n fi d e n c e , 
improved opportuni�es, and 
strengthened communi�es.

C o n t a c t  &  O p e r a � o n a l 
Informa�on
· Phone:  +2347031269509, 

+447990207587
 Email:admin@outpourofFragr

ancesss.org,outpourofFragranc
esssini�a�ve@gmail.com

· Website:  www.outpourof 
Fragrancesss.org

· Social Media (IG, FB, LinkedIn): 
@ o u t p o u r o ff r a 
grancesini�a�ve

· Head Office: Ibadan, Oyo State, 
Nigeria

· Liaison Office: Lagos, Nigeria
· Regional Presence: Oyo State 

and Ogun State (Abeokuta
 Coordinator), Nigeria.
· I n t e r n a � o n a l  P r e s e n c e : 

London, United Kingdom (UK 
Coordinator) and upcoming 
footprints in Canada.

EXECUTIVE SUMMARY
 (FOUNDER'S ADDRESS)
Outpour of Fragrances Ini�a�ve is 
the structured execu�on of a 
lifelong vision rooted in purposeful 
service. Long before our official 
registra�on, the founda�on of this 
work was being laid. As early as

 2003, our journey began with 

r e g u l a r  o r p h a n a g e  v i s i t s , 

missionary volunteering, and free 

community  teach ing  across 

l o c a � o n s  l i ke  S o ko t o  w i t h 

organiza�ons such as the Total 

Child School, Children Evangelism 

Ministry, and Kings Assembly.

In 2005, this passion evolved into 

Jackies Club, a literacy ini�a�ve 

created to reverse the decline in 

reading habits among children 

through book sharing and reading 

clubs. By October 2016, a dis�nct 

spiritual and moral mandate led to 

the concep�on of Children Praise 

and Pray (CPP). Launched in 2017 

with 140 children, CPP became a 

b a s e l i n e  f o r  h o l i s � c  c h i l d 

development. The same year, our 

Back-to-School (BTS) project was 

introduced, providing educa�onal 

m a t e r i a l s  t o  p u b l i c  s c h o o l 

students.

To create a sustainable corporate 

umbrella for these expanding 

o u t r e a c h e s ,  O u t p o u r  o f 

Fragrances Ini�a�ve was officially 

r e g i s t e r e d  a s  a  n o n - p r o fi t 

organiza�on on May 14, 2018.

Over the last eight years, OFI has 

evolved into a mul�-dimensional 

humanitarian vehicle. We have 

scaled from local educa�onal 

giveaways to sponsoring public 

school  students  for  ter�ary 

entrance exams via Love4JAMB, 

se�ng up structural businesses for 

widows through our Businessrants 

for Single Mothers, figh�ng period 

poverty with Pad Our Beau�es, 

scaling impact among Nigerian 

workforce and youth through 

Finvest summit and establishing a 

free weekend community library.

Our footprint has expanded beyond 
Nigeria. We launched our United 
Kingdom chapter in 2024 and are 
ac�vely preparing for our debut 
assembly in Canada in 2026. The 
milestones detailed in this report 
are a testament to the sacrifice of 
our volunteers, the trust of our 
partners, and the enduring power 
of purposeful compassion.
Dr. Lola Odeyale Ayo-Fashida
President & Founder, OFI

PROGRAMME STATISTICS AND 
IMPACT FIGURES (2018–2026)
Key Organiza�onal Impact Metrics
· 9 Core Humanitarian Programs 

Implemented 
· 1,274 Students Supported 

t h r o u g h  e d u c a � o n a l 
interven�ons 

· 124 Students Sponsored for 
JAMB examina�ons 

· 4 0  Wo m e n  E m p o w e r e d 
through business grants and 
mentorship 

· 6 0 0  G i r l s  R e a c h e d  w i t h 
menstrual health advocacy and 
sanitary products 

· 3  O r p h a n a g e  H o m e s 
Consistently Supported 

· 1,640 CPP Par�cipants across 
Nigeria and the UK 

· 500 Books Distributed through 
literacy interven�ons 

· 2 Nigerian States Reached: 
Oyo and Ogun States 

· Interna�onal  Expansion: 
United Kingdom and upcoming 
Canada edi�on 

· 100 Children Reached through 
Christmas food outreach 

· 15 Ac�ve Volunteers and 
Coordinators across projects 
and loca�ons 

· 1185 FINVEST par�cipants 
across Nigeria

C O R E  H U M A N I T A R I A N 
P R O G R A M S  &  L E A R N I N G 
OUTCOMES
Program 1: Love4JAMB Ini�a�ve 
(Established: 2021)
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Over the years, the organiza�on has 
impacted thousands of lives through 
educa�onal sponsorships, business 
grants, menstrual health advocacy, 
orphanage support,  l i teracy 
development, and moral and 
spiritual development programs 
for children.

OFI's approach is holis�c and 
sustainable. Beyond providing 
immediate support, the organiza�on 
equips beneficiaries with tools, 
knowledge, mentorship, and 
opportuni�es that posi�on them 
for long-term growth and self-
reliance.

Driven by passionate volunteers, 
strategic partnerships, and generous 
donors, OFI con�nues to expand its 
reach and deepen its impact within 
local and interna�onal communi�es.

Our Vision
To build empowered communi�es 
where individuals thrive socially, 
economically, spiritually, and 
emo�onally.

OUR CORE OBJECTIVES (P-O-F-P-H-
O)
· P – Provide prac�cal help and 

relief for the less fortunate and 
vulnerable.

· O – Outpour uncondi�onal love, 
moral guidance, and care to the 
younger genera�on.

· F  – Flavour  lives with the 
educa�onal, financial, and 
emo�onal resources needed to 
achieve self-reliance.

· P – Promote and revive a healthy 
reading and literacy culture 
among young people.

· H – Help young people and 
w o m e n  o v e r c o m e 
environmental and physical 
barriers to educa�on (such as 
menstrual poverty and health 
challenges).

u t p o u r i n g  H o p e , OTransforming Lives: A 

Journey of Compassion, 

Consistency, and Sustainable 

Impact Across Communi�es

ABOUT THE ORGANIZATION

Who We Are

Outpour of Fragrances Ini�a�ve 

(OFI) is a humanitarian, non-

governmental, and not-for-profit 

organiza�on dedicated to making 

life be�er for children, teenagers, 

young adults, and women. We 

are commi�ed to restoring 

dignity, empowering vulnerable 

p o p u l a � o n s ,  a n d  c r e a � n g 

s u sta i n a b l e  i m p a c t  a c ro s s 

underserved communi�es.

 Founded on the principles of 

c o m p a s s i o n ,  s e r v i c e ,  a n d 

t r a n s f o r m a � o n ,  O F I  w a s 

estab l i shed  to  respond to 

pressing social issues such as 

poverty, educa�onal inequality, 

child vulnerability, poor reading

culture, menstrual poverty, and 

economic  hardsh ip  among 

women and families.

The  organ iza�on  operates 

through strategic interven�ons 

t h a t  c o m b i n e  r e l i e f , 

empowerment, mentorship, 

a d vo ca c y,  a n d  co m m u n i t y 

d e v e l o p m e n t .  T h r o u g h 

educa�on-focused projects, 

w o m e n  e m p o w e r m e n t 

p r o g r a m s ,  c h i l d - c e n t e r e d 

ini�a�ves, and humanitarian 

outreaches, OFI has consistently 

provided prac�cal support and 

l o n g - t e r m  s o l u � o n s  t o 

beneficiaries across Nigeria and 

beyond.

· O  – Organize  high-impact 
seminars, training sessions, 
and outreach programs to fulfill 
these objec�ves.

MISSION
To upli� vulnerable popula�ons 
through sustainable humanitarian 
i n t e r v e n � o n s  f o c u s e d  o n 
educa�on, empowerment, child 
development, health advocacy, 
and social support.

OFI exists because we believe that 
every individual deserves access to 
opportunity, dignity, educa�on, 
and hope regardless of social or 
economic background.

Our work addresses cri�cal gaps in 
underserved communi�es through 
targeted interven�ons that tackle 
e d u c a � o n a l  d i s a d v a n t a g e , 
economic hardship, poor literacy 
culture, menstrual poverty, and 
child vulnerability.

What makes OFI unique is its 
h o l i s � c  a p p r o a c h  t o 
transforma�on. We understand 
that sustainable impact requires 
more than temporary rel ief. 
Therefore, our programs combine 
direct support with mentorship, 
advocacy, training, and long-term 
empowerment strategies.
We create change by:
· Suppor�ng vulnerable students 

academically 
· E m p o w e r i n g  w o m e n 

economically 

· P r o m o � n g  l i t e r a c y  a n d 
educa�on 

· Advoca�ng for menstrual 
health awareness 

· P r o v i d i n g  h u m a n i t a r i a n 
support to children and families 

· Raising morally responsible and 
spiritually grounded children.
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· Focus: Academic sponsorship 
and access to ter�ary educa�on.

· M e t h o d o l o g y :  P u b l i c 
s e c o n d a r y  s c h o o l s  a n d 
orphanages nominate senior 
secondary (SS3) students to 
par�cipate in academic debate 
compe��ons and intellectual 
exercises. Winners are selected 
b a s e d  o n  m e r i t ,  c r i � c a l 
expression, and confidence, 
receiving full sponsorship for 
their Joint Admissions and 
Matricula�on Board (JAMB) 
examina�on fees.

· Learning Outcome: Healthy 
academic r ivalr ies  foster 
confidence, reward excellence, 
a n d  e l i m i n ate  e co n o m i c 
barriers to higher educa�on.

Program 2: Business Grants for 
S i n g l e  M o t h e r s  ( B G S M ) 
(Established: 2020)

· Focus: Women empowerment, 
p o ve r t y  a l l e v i a� o n ,  a n d 
economic self-reliance.

· M e t h o d o l o g y :  F i n a n c i a l 
grants ,  bus iness  l i teracy 
training, and direct mentorship 
are provided to widows and 
single mothers to establish or 
s c a l e  m i c r o - b u s i n e s s e s , 
ensuring they can sustainably 
provide food, shelter, and 
educa�on for their children.

· Learning Outcome: Combining 
seed capital with structured 
business coaching significantly 
lowers business failure rates 
and guarantees long-term 
family economic stability.

Program 3: Beau�fying His Jewels 
(BHJ) (Established: Incep�on)

· Focus: Orphanage support and 
social inclusion.

· Methodology:  Organized 
annually during Children's Day 
celebra�ons. OFI visits and 
provides wholesale foodstuff,

 t o i l e t r i e s ,  e d u c a � o n a l 
materials, customized cakes, 
and recrea�onal interac�ve 
sessions for children across 
mul�ple orphanage homes.

· Learning Outcome: Regular 
s o c i a l  i n t e g r a � o n  a n d 
demonstra�on of emo�onal 
support significantly improve 
psychological health and self-
worth among orphaned and 
vulnerable children.

Program 4: Back-to-School (BTS) 
(Established: 2017)
· F o c u s :  B a s i c  e d u c a � o n 

support and mo�va�on.
· Methodology: Outreaches to 

public secondary schools 
w h e r e  h i g h - q u a l i t y 
e d u c a � o n a l 
supplies—including school 
bags, customized exercise 
b o o k s ,  a n d  w r i � n g 
materials—are distributed to 
top-performing students in 
each class.

· L e a r n i n g  O u t c o m e : 
Ins�tu�onal recogni�on and 
the provision of essen�al 
l e a r n i n g  t o o l s  d i r e c t l y 
increase classroom reten�on 
rates and inspire healthy 
academic performance.

Program 5: Jackies Hub / Jackies 
Club (JCH) (Established: 2005)
· Focus: Literacy development 

a n d  r e a d i n g  c u l t u r e 
enhancement.

· Methodology: Dona�on of 
contemporary literary texts 
and curriculum books to 
public primary and secondary 
schools, establishment of 
ac�ve school book clubs, and 
structura l  ass istance in 
se�ng up publ ic  school 
l i b ra r i e s .  Re c e nt l y,  O F I 
opened its physical office 
space as a Free Community 
Library every Saturday.

· Learning Outcome:  Early 
access to diverse literary 
m a t e r i a l  s t r e n g t h e n s 
cogni�ve expression and 
boosts educa�onal  self-
assurance.

Program 6: Children Praise and 
Pray (CPP) (Established: 
2017)

· F o c u s :  H o l i s � c  c h i l d 

development (Spirit, Soul, 

and Body).

· Methodology: Large-scale 

c o m m u n i t y  a s s e m b l i e s 

combining spiritual worship, 

moral instruc�on, quizzes, 

a n d  f u n  a c � v i � e s .  T h e 

c u r r i c u l u m  e x p l i c i t l y 

a d d r e s s e s  c r i � c a l  a g e -

appropriate social themes, 

including sex educa�on, body 

s a f e t y ,  p e r s o n a l 

responsibility, and ethical 

accountability.

· Learning Outcome: Child 

p r o t e c � o n  a n d  m o r a l 

development require an 

integrated approach that 

simultaneously addresses 

physical safety, emo�onal 

intelligence, and spiritual 

grounding.
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CPP UK, 2025

CPP NIGERIA 2025

Program 7: Pad Our Beau�es 

(POD) (Established: 2023)

· Focus: Elimina�ng menstrual 

p o v e r t y  a n d  i m p ro v i n g 

r e p r o d u c � v e  h e a l t h 

awareness.

· Methodology: Executed to 

c o m m e m o r a t e  t h e 

Interna�onal Day of the Girl 

C h i l d .  O F I  d e l i v e r s 

comprehensive menstrual 

health advocacy sessions, 

sanitary care educa�on, and 

distributes free sanitary towels 

to young adolescent girls in 

public schools.

· L e a r n i n g  O u tco m e :  S a fe 

menstrual health resources 

d irect ly  minimize  school 

a b s e n t e e i s m  a m o n g 

adolescent girls and restore 

personal dignity.

Program 8: OFI Shares Love at 
Christmas (OSLC) (Established: 
2025)
· Focus: Seasonal humanitarian 

relief and nutri�onal support.
· Methodology: Distribu�on of 

customized, nutri�ous food 
packs to vulnerable children 
and low- income fami l ies 
working within public markets 
during the fes�ve season. This 
expanded from the emergency 
food pallia�ves (rice, beans, 
garri, vegetable oil) distributed 
to families and struggling 
school teachers during the 
2020 COVID-19 lockdown.

· Learning Outcome: Target-

specific seasonal interven�ons 

strengthen public social safety 

nets and reduce immediate 

hunger during high-infla�on 

seasons.

P r o g r a m  9 :  F i n a n c e  a n d 

Investment Summit (FINVEST) 

(Established: 2020)
F o c u s :  F i n a n c i a l  l i t e r a c y, 
investment readiness, economic 
e m p o we r m e nt ,  a n d  we a l t h 
crea�on for  individuals  and 
professionals, with emphasis on 
financial inclusion, technology, 
health awareness, and economic 
resilience.
Methodology: Hybrid experien�al 
learning through expert- led 
sessions, panel discussions, case-
b a s e d  l e a r n i n g ,  fi n a n c i a l 
simula�ons, health screenings, 
networking and mentorship 
o p p o r t u n i � e s ,  m u l � m e d i a 
educa�onal tools, and incen�vized 
par�cipa�on delivered through 
b o t h  p h y s i c a l  a n d  v i r t u a l 
pla�orms.

Learning Outcome: Par�cipants 
improve financial literacy, make 
informed investment decisions, 
build resil ience to economic 
uncertainty, leverage technology 
and fintech solu�ons, adopt 
healthier financial habits, expand 
professional networks, and gain 
confidence in managing personal 
and corporate finances.

CHRONOLOGICAL MILESTONES & 
IMPACT TRAJECTORY (2003 – 
2026)
Pre-Registra�on Phase (2003 – 
2017)
· 2 0 0 3 – 2 0 1 6 :  S t r u c t u r a l  

founda�ons through direct 
community service. Orphanage 
h o m e  v i s i t a � o n s  b e ga n . 
Voluntary educa�onal teaching 
and missionary support were 
extended to Total Child School, 
Children Evangelism Ministry, 
and Kings Assembly in Sokoto.

· 2005: Launch of Jackies Club, 
in i�a�ng reading cu l ture 
interven�ons across local 
schools. Schools where book 
clubs were ins�tuted are 
Nickdel Private School, Idi-Ape, 
Ibadan and Moret Model 
School, Adamasingba, Ibadan.

· 2017: The formal launch of 
Children Praise and Pray (CPP) 
with 140 baseline a�endees. 
Concurrently launched the 
B a c k- t o - S c h o o l  p r o j e c t , 
d e l i v e r i n g  e d u c a � o n a l 
materials to 250 students 
across public schools and 
homes.

Post-Registra�on & Consolida�on 
Phase (2018 – 2022)
· 2 0 1 8 :  O ffi c i a l  c o r p o ra t e 

registra�on of Outpour of 
Fragrances Ini�a�ve on May 14, 
2018. Supported 200 students with 
educa�onal materials, expanded 
orphanage visita�ons to 2 homes, 
and hosted 150 par�cipants at the 
annual CPP event.
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Program 2: Business Grants for 
S i n g l e  M o t h e r s  ( B G S M ) 
(2021–Present)
This empowerment ini�a�ve 
provides financial grants, business 
coaching, and mentorship to 
widows and single mothers to help 
them establish or scale businesses.
The program was created to 
improve economic stability among 
vulnerable women and enable 
them provide be�er care for their 
children.
Impact
· 40 women empowered 
· Businesses established and 

scaled 
· Increased financial confidence 

among beneficiaries 
Learning Outcome
Financial support combined with 
m e n t o r s h i p  i n c r e a s e s 
sustainabil ity and long-term 
business growth.
Why BGSMW? News of a lot of 
women being single and finding it 
difficult to fend for themselves and 
children led to this project with the 
desire to help me fish so they could 
cater for their children.
We call for applica�ons through 
NGOs who do projects for single 
m o t h e r s  a n d  w i d o w s .  T h e 
applica�ons are sent to our DM on 
instagram and facebook. We 
screen the applica�ons, select the 
beneficiaries and disburse. In 
2023,  we included business 
trainings and in 2024, we added to 
the training, mentoring. 

Program 3: Beau�fying His Jewels 
(BHJ)
This is OFI's annual orphanage 
outreach project executed during 
Children's Day celebra�ons.
The ini�a�ve provides food items, 
toiletries, educa�onal materials, 
snacks, cakes, and emo�onal 
support to orphanage homes.

Impact

· 3 orphanage homes in Ibadan 

consistently supported 

· Other homes are supported 

occasionally

· Hundreds of children reached 

over the years 

Learning Outcome

Consistent love and social inclusion 

improve emo�onal well-being 

among vulnerable children. 

Program 4: Back-to-School (BTS)
Back-to-School is one of OFI's 
founda�onal projects aimed at 
promo�ng academic excellence in 
public schools.
Educa�onal materials such as 
school bags, exercise books, and 
wri�ng materials are distributed to 
top-performing students.
Impact
· 1,274 students reached 
· Improved mo�va�on toward 

academic performance 
Learning Outcome
Recogni�on and educa�onal 
support encourage academic 
excellence among students. 

Program 5: Jackies Hub (JCH)
Jackies Hub promotes literacy 
development and reading culture 
among children and teenagers.
The ini�a�ve donates books to 
schools, establishes reading clubs, 
and supports library development.
Impact
· 500 books distributed 
· Over 250 direct beneficiaries 

and more than 1200 indirect 
beneficiaries

· Reading clubs established in 
schools 

Learning Outcome
Early literacy exposure improves 
educa�onal  confidence  and 
learning outcomes. 

Program 6: Children Praise and 
Pray (CPP)
CPP is a child-focused gathering 
t h a t  c o m b i n e s  w o r s h i p , 
mentorship, moral instruc�on, life 
skills educa�on, and fun ac�vi�es.
Children are taught sensi�ve and 
r e l e v a n t  t o p i c s  i n c l u d i n g 
responsibility, accountability, body 
care, and sex educa�on.
Impact
· 1,640 a�endees across Nigeria 

and the UK 

· UK edi�on launched in 2024 
· Canada edi�on planned for 

2026 
Learning Outcome
Holis�c child development must 
address spiritual, emo�onal, 
moral, and social growth. 

Children Praise N Pray Theme

Program 7: Pad Our Beau�es 
(POD) (2023–Present)
POD addresses menstrual poverty 
through advocacy, menstrual 
hygiene educa�on, and sanitary 
pad distribu�on to adolescent 
girls.
Impact
· 600 girls supported 
Learning Outcome
Menstrual educa�on improves 
confidence, dignity, and school 
par�cipa�on among girls. 

Program 8: OFI Shares Love at 
Christmas (OSLC)
This ini�a�ve distributes food 
packs to vulnerable children and
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YEAR
2017 
2018 
2019
2020
2021
2022
2023
2024
2025
2026

THEME
I am the head, I'm above always, Deut. 28:13
Ask Why, Prov. 29:18
Arise, Shine, Matt. 5:16
Abide to Fruit, John 15:4 (Online Edition)
Flourish like a palm, Ps. 92:12
Walk with God, Micah 6:8 
Look to him and live, John 3:14-15
Sing to the Lord, Ps. 96:1-2
Rejoice Always, 1 Thess. 5:16
A new Season, Isa. 43:19

 training. Expanded Love4JAMB 
beyond Oyo State to Abeokuta, 
Ogun State, sponsoring 23 
students (15 in Ibadan, 8 in 
Abeokuta).  Empowered 6 
women via BGSM, delivered 
e d u c a � o n a l  k i t s  t o  1 1 0 
students, and hosted 175 
children at CPP.

· 2 0 2 4 :  M a r k e d  o u r  fi r s t 
transcon�nental expansion 
with the launch of the Children 
Praise and Pray UK Chapter 
( M a i d e n  L o n d o n  e d i � o n 
recorded 40 par�cipants: 25 
children, 15 adults). In Nigeria, 
CPP reached 200 people (150 
children, 50 adults). Sponsored 
24 JAMB candidates (21 in 
Ibadan,  3  in  Abeokuta ) . 
Distributed POD sanitary kits to 
2 0 0  g i r l s .  E m p o we re d  5 
women via BGSM. Delivered 
school kits to 110 pupils and 53 
secondary students.

· 2025: Launched OFI Shares 
Love at Christmas, providing 
meals to 100 market-children. 
Opened our physical office 
space as a Free Public Library 
every Saturday. Sponsored 30 
JAMB students (24 in Ibadan, 6 
in Abeokuta). Empowered 6 
women via BGSM. Distributed 
POD kits to 200 girls and 
learning supplies to 124 pupils. 
Nigerian CPP hosted 200 
a�endees, while the UK CPP 
c h a p t e r  g r e w  t o  5 0 
par�cipants (30 children, 20 
adults).

· 2026 (Ongoing Opera�onal 
Year): Sponsored a record 30 
JAMB candidates within the 
first quarter alone (19 in 
Ibadan, 11 in Abeokuta). 
Visited three orphanages 
homes. The business grant for 
single mothers and widows is 
ongoing – we are embarking on

 a 5 months mentoring program 
for beneficiaries. Advanced 
logis�cal and administra�ve 
planning is underway for our 
Maiden Canada Chapter 
Launch of Children Praise and 
P ray,  m a r k i n g  o u r  t h i r d 
opera�onal country.

PROGRAMS AND PROJECTS
Program 1: Love4JAMB Ini�a�ve 
(2021–Present)
Love4JAMB is an educa�onal 
interven�on project designed to 
sponsor JAMB examina�on fees for 
vulnerable Senior Secondary 
School students.
Public secondary schools and 
o r p h a n a g e s  a r e  i n v i t e d  t o 
n o m i n a t e  s t u d e n t s  w h o 
par�cipate in debate compe��ons 
and intellectual exercises. Winners 
e m e r g e  b a s e d  o n  m e r i t , 
confidence, and communica�on 
s k i l l s ,  a � e r  w h i c h  t h e i r 
e x a m i n a � o n  fe e s  a r e  f u l l y 
sponsored.
Impact
· 124 students supported 
· Expanded from Ibadan to 

Abeokuta in 2023
· Improved mo�va�on and 

academic par�cipa�on among 
students 

Learning Outcome
Healthy academic compe��on 
promotes excellence, confidence, 
and fairness.
Why Love4JAMB? The informa�on 
that most students are public 
secondary get to write WAEC freely 
sponsored by government but gets 
stuck at not being able to move 
forward because JAMB fees were 
difficult for them to pay led to this 
project.
It derived its name from the desire to make 
students love reading and preparing for 
JAMB during valen�nerather than use the 
day unwisely, hence done in February. 
Project spans from December to March 
each year.

· 2 0 1 9 :  S ca l e d  o r p h a n a ge 
partnerships to 3 consistent 
homes. Distributed books 
directly to 3 primary schools, 
supported 150 students with 
academic resources,  and 
maintained 150 a�endees at 
CPP.

· 2020: Responded to the global 
p a n d e m i c  b y  o rga n i z i n g 
emergency food relief for 50 
v u l n e ra b l e  fa m i l i e s  a n d 
pr ivate school  teachers . 
Moved opera�ons adap�vely 
to host CPP Online, drawing 
180 par�cipants. Back-to-
School kits were delivered to 
1 0 0  s t u d e n t s ,  l a u n c h e d 
FINVEST and had two online 
sessions with 300 people in 
a�endance.

· 2021: Officially pioneered two 
s ign atu re  emp owerment 
p r o g r a m s :  L o v e 4 J A M B 
(sponsoring 7 merit-selected 
students) and Business Grants 
f o r  S i n g l e  M o t h e r s 
(empowering 5 women with 
seed capital and training). 
V i s i t e d  3  o r p h a n a g e s , 
distributed books across 3 
primary schools, and recorded 
170 a�endees at CPP.

· 2022: Scaled Love4JAMB to 10 
beneficiaries and increased 
BGSM support to 6 women. 
Maintained opera�ons across 
3  o r p h a n a ge s ,  p ro v i d e d 
educa�onal supplies to 120 
students, distributed books to 
2 primary schools, and saw 
CPP a�endance grow to 190 
par�cipants.

Geographic Expansion & Global 
Footprint Phase (2023 – 2026)
· 2023:  Launched Pad Our 

Beau�es (POD), reaching 200 
adolescent girls with sanitary 
towels and reproduc�ve health
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 families during the Christmas 
season.
Impact
· 53 families reached during 
COVID outreach (2020) 
· 100 children reached in 2025 
Learning Outcome
Seasonal humanitarian outreach 
strengthens community support 
and emo�onal well-being. 

P r o g r a m  9 :  F i n a n c e  a n d 
Investment Summit (FINVEST) 
Established in 2020
The Finance & Investment Summit 
focuses on building financially 
literate, economically empowered, 
and investment-ready individuals 
and professionals, par�cularly 
within underserved and emerging 
communi�es.
Two online sessions held in 2020 in 
June and December but from 2021, 
we started the onsite edi�ons
Impact
· 1185 a�endees across Nigeria 
and in the Diaspora
Learning Outcome
Par�cipants will gain prac�cal 
financial literacy and investment 
knowledge that enables them to 
make informed decis ions in 
personal and corporate finance, 
including budge�ng, saving, risk 
management, and leveraging 
technology for financial growth.

S U P P O R T  T O  O T H E R 
ORGANIZATIONS
Outpour of Fragrances Ini�a�ve 
( O F I )  i s  c o m m i � e d  t o 
strengthening impact across 
communi�es by suppor�ng and 
c o l l a b o r a � n g  w i t h  o t h e r 
organiza�ons that share similar 
development  goals .  Beyond 
implemen�ng our own programs, 
OFI provides technical assistance, 
capac i ty  bu i ld ing ,  resource 
mobiliza�on support, and strategic

 partnerships to grassroots and 

community-based organiza�ons. 

This approach enables partner 

organiza�ons to expand their 

r e a c h ,  i m p r o v e  p r o g r a m 

e ffe c � v e n e s s ,  a n d  a c h i e v e 

sustainable outcomes in areas such 

a s  e d u c a � o n ,  h e a l t h ,  a n d 

economic empowerment. By 

fostering collabora�on rather than 

compe��on, OFI helps to build a 

stronger ecosystem of change 

agents working collec�vely to 

address poverty, inequality, and 

s o c i a l  v u l n e ra b i l i t y  w i t h i n 

underserved communi�es.

These organiza�ons include: waste 

museum, Na�onal Youth Council, 

African Humanitarian group, OAU 

and UI students, St. Dominic 

Church, Derayo Skill Up day, 

Colours of worship, Connec�ng 

hearts Women program and many 

others.

 8. FINANCIAL PERFORMANCE & 

AUDIT COMMENTARY

O v e r  t h e  y e a r s ,  w e  h a v e 

m a i n t a i n e d  a n  u n w av e r i n g 

c o m m i t m e n t  t o  fi s c a l 

responsibility. By consistently 

op�mizing fund appropria�on, we 

e n s u r e  t h a t  e v e r y  n a i ra  i s 

strategically directed to maximize 

impact and support our core 

objec�ves. Coupled with our 

d e d i c a � o n  t o  m a i n t a i n i n g 

me�culous, transparent, and 

accurate financial statements, we 

have built a proven track record of 

strong financial stewardship. This 

disciplined approach to budget 

management not only safeguards 

our resources but also reinforces 

the trust and confidence our 

stakeholders place in our financial 

integrity

9. STRATEGIC ROADMAP: WHAT 
NEXT? (2026 – 2030)
OFI will focus on scaling its reach 
and ensuring organiza�onal 
s u s t a i n a b i l i t y  t h r o u g h  t h e 
following strategic objec�ves:
1. Geographic & Chapter Scaling: 

Deepen exis�ng programs in 
Oyo and Ogun states. We will 
formally launch our third 
interna�onal  chapter  by 
hos�ng the maiden Children 
Praise and Pray (CPP) Canada 
Edi�on in 2026.

2. S t a t e - L e v e l  E d u c a � o n a l 
E x p a n s i o n :  E x p a n d  t h e 
g e o g r a p h i c  r e a c h  o f 
Love4JAMB  and Back-to-
School projects by launching 
opera�ons in a third Nigerian 
state.

3. E n d - t o - E n d  A c a d e m i c 
S p o n s o r s h i p :  C r e a t e  a 
University Scholarship Fund 
s p e c i fi c a l l y  d e s i g n e d  t o 
sponsor the highest-scoring 
Love4JAMB candidate through 
their undergraduate university 
educa�on.

4. Ins�tu�onal ized Literacy 
Structures: Recruit and train 
d e d i c a t e d  B o o k  C l u b 
Coordinators tasked with 
conduc�ng regular, structured 
oversight and ac�va�on visits 
to partner public schools.

5. Alterna�ve Sustainability 
E n g i n e s :  R e s e a r c h  a n d 
establish social enterprise 
m o d e l s  t o  g e n e r a t e 
i n d e p e n d e n t  r e v e n u e , 
reducing reliance on public 
dona�ons and ensuring long-
term funding stability.

INSTITUTIONAL LEADERSHIP, 
BOARD, AND VOLUNTEERS
Our work is made possible by a 
dedicated team of professionals, 
advisors, and volunteers:
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Execu�ve Management Team
· Dr. Lola Odeyale Ayo-Fashida – 

President & Founder
· Mrs. Oluwatoyin Adesoji – 

Deputy President
· Mr. Adegoke Oladunjoye – 

Program Director / Project 
Head

· Mrs. Omotola Alli-Emmanuel 
– Finance Lead / Project Head

· Ireayomide Oladele-Ojo – 
O p e r a � o n s  M a n a g e r

Board Members
· Rev. Dr. Mrs. Elizabeth Odeyale 

– Chairperson
· Dr. Emmanuel Odeyale – Board 

Member

Patrons & Matrons
· Rev. Dr. O. Olawoye – Patron
· Mr. Akintayo Fasida – Patron
· Mrs. Remi Ogunkola – Matron
· Mrs. Bimbo Oku�nyang  – 

Matron

Specialized Regional Coordinators
· Queen Joy Oluyege – Ogun 

State Coordinator
· Dr. Blessing E. Ebehi – United 

Kingdom (UK) CPP Coordinator

Volunteers & Project Heads
· Mrs. Bukola Kolawole (Project 

Head)
· Mrs. Yetunde Akeju – (Project 

Head/Special Du�es)
· M r.  To m i w a  A g b o o l a  – 

IT/Media Head for FINVEST
· Ms. Glory Salawu
· Ms. Anuoluwa Awode
· Mrs. Deborah Ojo
· Mrs. Tolu Alade
· Mrs. Bosede Joseph
· Mrs. Jus�na Iloba
· Mrs. Joy Adegboken
· Mrs. Motolani Akintayo
· Ms. Ireyimika Oladele-Ojo
· Mtr. Irenimofe Oladele-Ojo

to transparency, opera�onal efficiency, 
and restoring human dignity remains 
firm. Together, we are outpouring hope 
and transforming lives.

OTHER EXPRESSIONS OF THE 
P R E S I D E N T  ( T H E  I C O N  O F 
FRAGRANCE)
Our President, Dr. Lola aka Icon of 
Fragrance, beau�fies her world via 
other expressions under different 
themes:
1. Fragrant life Wealth Academy: where 

she teaches people how to become 
be�er in life, grow their finances and 
build wealth with purpose, discipline 
and genera�onal wealth. She 
anchors Open house with Dr. Lola 
every March and Fragrant life 
December webinar

2. Fragrant Life kids Africa: where she 
teaches children financial literacy 
and life skills using her children's 
books and visits to schools

3. Fragrant life hub: her mentoring 
pla�orm where she mentors 
several young adults in areas of 
personal development, leadership 
and financial educa�on. Through 
different investment sessions, she 
has helped more than 50 people 
move from financial insecurity to 
building sustainable wealth.

4. Desk of Icon of Fragrance: she has 
authored  seven  books  on 
different genres: finance books, 
children's book, fic�on and non-
fic�on.

5. KKV Global/foods  – a food 
processing and distribu�on 
company that processes and 
distributes healthy food and drink 
products

6. A Day with Dr. Lola - is a signature 
transforma�onal experience that 
br ings  together  authen�c 
c o n v e r s a � o n s ,  p r a c � c a l 
masterclasses,  meaningful 
connec�ons, and interac�ve 
learning to empower individuals to 
live purposefully, lead inten�onally, 
build wealth wisely, and create 
las�ng legacies.

Corporate Partners & Ins�tu�onal 
Donors
We express deep gra�tude to our 
ins�tu�onal partners whose 
financial and material support 
sustains our mission:

PAGE 8

J. O.
Dr. Olaofe 
Precious Heritage 
Dr. B. Taiwo 
The Luminary Project 
Sumal Limited 
Fan Milk Plc

Rev. Dr. O. O. Olawoye 
Mr. Olatunji Ojuko 
Mr. & Mrs. Titoneye 
Otunba S. O.
Mr. Dare Akinyemi 
Mrs. Arokodare 

Finvest has always been supported by 
several brands and individuals, who 
feature as speakers, exhibitors and 
sponsors. A consistent sponsor yearly 
since 2022 is Cornerpalm Ltd.

INSTITUTIONAL BANKING DETAILS
For public transparency and giving 
channels, our verified banking 
details are listed below:
· Bank Ins�tu�onal Partner: 

Fidelity Bank PLC
· Corporate Account Name: 

O u t p o u r  o f  F r a g r a n c e s 
Ini�a�ve

· Naira (Local Currency) Ledger 
Account: 5600603450

· Domiciliary (US Dollar) Ledger 
Account: 5251086730

CONCLUSION
From its roots in free weekend 
classrooms and childhood visits to 
orphanages, the Outpour of 
Fragrances Ini�a�ve has matured 
into a respected, award-winning 
interna�onal non-profit. Our eight-
year post-registra�on path shows 
that focused local ac�on can grow 
i n t o  a  s u s t a i n a b l e  g l o b a l 
movement.

As we cross new interna�onal 
borders, scale our educa�onal 
scholarships, and welcome new 
corporate partners, our commitment


